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Consumers view

Country coverage

6,500 consumers
ÅAge 18-55

Å500 interviews per Country

ÅOnline (quantitative)

13 markets

DEVELOPING MARKETS

DEVELOPED MARKETS

USA

BRAZIL

SOUTH AFRICA

SAUDI ARABIA

FRANCE

GERMANY

NETHERLAND

SWEDEN

JAPAN

RUSSIA

TURKEY

CHINA

THAILAND
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OF CONSUMERS BELIEVE THAT THE FOCUS ON ENVIRONMENTAL 

ISSUES WILL INCREASE IN THE NEXT 5 YEARS

ÅRecycling and food waste reduction are the top performed environmental actions

ÅEmotional drivers and personal benefits influence purchase of environmentally 

sound products

OF CONSUMERS LOOK FOR LOGOS WHEN SHOPPING FOR 

BEVERAGES
ÅOn-pack is the preferred channel to get environmental information about 

packaging

OF CONSUMERS SAY THAT AN ENVIRONMENTALLY SOUND 

PACKAGE MAKES THEM MUCH MORE LIKELY TO CONSIDER 

THE BRAND
ÅAnd half of them say that it makes the brand worth more than it cost

Key insights 2017



Expected to be an even more relevant topic in the future

Environment is top of mind for consumers

Of consumers believe that the focus on 

environmental issues will increase in the 

coming 5 years

How much do you think the focus on environmental issues (e.g. climate change, environmental 

pollution) will increase/decrease in the coming five years? (Prompted, Single choice)

DEVELOPING MARKETS

DEVELOPED MARKETS

*Top 2 boxes (Increase a lot + Increase somewhat)

TOTAL %

Base: Consumers (n=6543)

Increase a lot Increase somewhat No change Decrease somewhat Decrease a lot
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