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OF CONSUMERS BELIEVE THAT THE FOCUS ON ENVIRONMENTAL

ISSUES WILL INCREASE IN THE NEXT 5 YEARS

ARecycling and food waste reduction are the top performed environmental actions
A Emotional drivers and personal benefits influence purchase of environmentally
sound products

OF CONSUMERS LOOK FOR LOGOS WHEN SHOPPING FOR
BEVERAGES

AOn-pack is the preferred channel to get environmental information about
packaging

OF CONSUMERS SAY THAT AN ENVIRONMENTALLY SOUND
PACKAGE MAKES THEM MUCH MORE LIKELY TO CONSIDER

THE BRAND
A And half of them say that it makes the brand worth more than it cost
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Environment is top of mind for consumers
Expected to be an even npeiacaseio toinkoiciomiznlo

How much do you think the focus
pollution) will increase/decrease i

Of consumers believe that the focus on
environmental i1ssues will increase in the
coming 5 years

B Increase a lot Increase somewhat No change B Decrease somewhat Decrease a lot

Base: Consumers (n=6543) *Top 2 boxes (Increase a lot + Increase somewhat)
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